
City of Delaware Branding & Wayfinding

The City of Delaware is located in the center of Ohio 

approximately 30 miles north of Columbus and is considered 

part of the Columbus Metropolitan area. The city contains a 

population of around 35,000 residents, a robust light industrial/

manufacturing base and features a traditional downtown 

shopping district that is home to Ohio Wesleyan University.

“We have an effective Main Street organization that is envied around the  

state. However, we are also competing with Dublin and Westerville for  

visitors, both of which had more attractive and sophisticated downtown 

landscaping and wayfinding.”

Roger Koch, Delaware Historic Preservation Commission

City of Delaware Branding & Wayfinding
Delaware, Ohio
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Objective

Create a brand strategy that tells the City 

of Delaware’s story and makes it a unique 

destination to dine and shop.

Colors

Foundation Logo | color

Traditions Badges | color
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City of Delaware Branding & Wayfinding

Challenge

The City of Delaware has enjoyed both stability 

and growth even in the past five years. Their 

downtown continues to grow with an eclectic 

mix of unique local shops and restaurants 

that draw urbanites from Columbus seeking a 

traditional, yet hip downtown experience.

With the knowledge that it contains so many 

strong assets and opportunities, the City looked 

to a new brand strategy to tell their story so they 

can maintain their population, and attract new 

businesses and visitors to their downtown.

Solution

Strategy: While Guide Studio was originally 

selected to conduct a wayfinding study and 

develop a new program for the city, through 

early discussions and discovery it was revealed 

that a rebrand would help support city-wide 

communications across the board. 

Our team spent two full days immersed with the 

city and its stakeholders. Driving and walking 

tours were conducted along with two intensive 

Discovery Workshops – one focused on Brand 

and one focused on Wayfinding and Experience. 

An online survey was also conducted to gain 

additional information from a broader range of 

participants.

As with all brand strategy work, we focused 

on identifying their goals, audience, and their 

position in their marketplace. 

Delaware has three very distinct audiences and 

each deserved a clear positioning. These were 

developed to help the city understand how their 

message may shift with each audience. 

This foundational work was presented prior to 

any visual work to make certain that as their 

consultants we were translating their personality 

and voice appropriately. 

The City of Delaware 
has enjoyed both 
stability and growth 
even in the past 
five years. Their 
downtown continues 
to grow with an 
eclectic mix of 
unique local shops 
and restaurants 
that draw urbanites 
from Columbus 
seeking a traditional, 
yet hip downtown 
experience.

CURRENT BR AND 
REVIEW

Consistency of image 
and use is critical for 
support of a brand. 
Delaware was often 
using many different 
logos to represent 
their brand.

ANALYSIS // BRANDINGAudience
HOW WOULD YOU DESCRIBE  
YOUR POPULATION? 

 » People moved here seeking a community 
to raise kids

 » Solidly middle class (professional), but not 
going to be a community like Worthington 
or a Dublin 

 » Good school districts: Olentagy & 
Delaware 

 » Median family age: 30–40 

 » Empty nesters

 » DINKs = Dual Income No Kids,  
who want the small city atmosphere 

 » Diverse population: Old and new Delaware 
(Delaware pronunciation with two vs three 
syllables)

 » Advanced manufacturing businesses

 » Accessible leadership: “You can go to Bun’s 
any day of the week and see leaders from 
throughout the community” 

 » Older population looking for 
retirement communities to be nearer to 
grandchildren

YOUR VISITOR BASE? 

 » Residents of Marysville and  
Marion, mostly communities  
north of Delaware

 » People come here for work,  
but live in another community 

 » Brown Jug racegoers 

 » Accidental tourists 

 » Foodies, fairly new food destination

 » County seat/civic and university visitors 
during the day

 » OWU summer sports camp 

 » Evening visitors who do not live  
or work here

 » Parents of OWU students:  
“Lots of Connecticut license plates” 

 » Full-service airport brings in corporate 
flights for area businesses 

 » OWU students come from 45 states 
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RESIDENTS

Median family age: 30–40 

Solidly middle class (professional)

Seeking a community to raise kids

Seeking the small city atmosphere

University student population

Older population looking  
to be nearer to grandchildren

COMMUNITY

Well established

Full service

Well maintained in both philosophy 
and infrastructure

BUSINESSES

Entrepenurial

Advanced Manufacturing

VISITORS

Seeking the small city atmosphere

Attracted to historic downtowns 

ACCIDENTAL TOURISTS DUE TO:

Work here 
Attend Univeristy here or  
Attend event at University 
Attend event at the fairgrounds 
Attend Mainstreet Delaware event

 

=  FAMILY ORIENTED
 (traditional, multi-generational,  
 hometown, americana)

=  COOPERATIVE COMMUNITY
 (balanced, harmonious, established,  
 responsible)

=  SMALL BUSINESS CORE 
 (independent, creative, balanced with  
 mid-size national companies)

=  AUTHENTIC EXPERIENCES 
 (real history, automatic visitation  
 opportunities, well programmed  
 events)
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City of Delaware Branding & Wayfinding

This brand foundation is what is carried 

through and referenced through every phase of 

development so that their city’s authenticity was 

maintained.

Design: During the course of our discovery, many 

visual assets were described and revered as being 

a part of the Delaware identity. However, there 

wasn’t any singular icon that represented the city 

as a whole.

We approached the development of a traditional 

logotype as a way to embody the essence of the 

brand and stand the test of time.

At the conclusion of the initial concept 

presentation, new tactics were discussed to 

allow the city to showcase some of their most 

cherished brand assets.

Results

Design Development: To support the brand 

messaging and showcase the vibrant assets 

and amenities featured in the City of Delaware, 

Guide Studio created “Traditions Badges” along 

with the Foundational Logotype. The logotype 

is used on traditional city communications, 

while the badges are used strictly for marketing 

communications.

CHAR ACTER & MOOD

An authentic 
community brand 
should evoke the 
personality and 
character of your 
place. We often 
utilize an exercise 
that asks you to 
think about your 
place as a person 
and how you would 
describe your 
personality. This 
provides context to 
begin visualizing 
how that personality 
may be presented 
within your brand 
palette.

Four concepts were 
presented. 

One of Delaware’s 
existing logo’s 
affectionately 
referred to as the 

“wheely-D.”

DEL AWARE 
PERSONALIT Y 
CHAR ACTERISTICS

Modern Americana

Balanced

Cooperative

Traditional

Charming

Layered 

Entrepreneurial

Authentic
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Option 1

CONCEPT

The City of Delaware’s big, little city atmosphere harkens 

back to a different era while exuding modernity. This 

concept features the crisp linework interpretation of a 

billowing American flag partnered with modernized classic 

typography. The mark and color palette represents a mix of 

the city’s rich history and contemporary spirit.

KEY PERSONALITY TRAITS

Modern Americana

Charming

Sophisticated

Layered

Real History
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OPTION 2

ALTERNATE

COLOR TYPOGRAPHY

FM Bolyar Ornate 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
0123456789

Machiarge 
ABCDEFGHIJKLMNOPQRST U V WX YZ 
abcdefghijklmonpqrstuvwxyz 
0123456789
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OPTION 4

ALTERNATES

COLOR TYPOGRAPHY

AW Conqueror carved one 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
0123456789

                          

  
  

  
  

  
  

  
  

  
  

  
  

   
                          

  
  

  
  

  
  

  
  

  
  

  
 

AW Conqueror Slab 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
0123456789
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OPTION 3

ALTERNATE

COLOR TYPOGRAPHY

Interstate Regular Condensed 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmonpqrstuvwxyz 
0123456789
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OPTION 1

COLOR TYPOGRAPHY

Engravers Gothic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmonpqrstuvwxyz 
0123456789

AW Conqueror Slab 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
0123456789

Columbia Titling standard 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
0123456789
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City of Delaware Branding & Wayfinding

Implementation: Once the brand identity was 

finalized, Guide Studio worked with the city to 

develop communication templates and a Brand 

Guidelines to protect how and where the visual 

assets are used. 

With the new brand in place, the design helped to 

inform the development of the city-wide signage 

and wayfinding program.

Colors

Foundation Logo | color

Traditions Badges | color
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Applications

STATIONERY TEMPLATES – LETTERHEAD AND BUSINESS CARD

STATIONERY USAGE

The stationery shown on this page 

and the following page is the approved 

system for use with all City of Delaware 

communications.

Letters may be printed on pre-printed 

stationery, or exported as PDF files from 

approved template files. 

david efland

Director of Planning & Community Development

defland@delaware
ohio.net

City Hall  —  1 south sandusky st  —  Delaware, oh 43015

call 740-203-1024    fax  740-203-1024    click  www.delawareohi
o.net

LOGO WITH DEPARTMENT NAME

d e pa r t m e n t  n a m e

3

About the Mark

FOUNDATION
The City of Delaware’s big, small-city atmosphere harkens back to a different era 

while still looking toward the future. This 
logo features the crisp line work that can 
be an interpretation of a billowing American 
flag or the many roads that lead to the 
City. This is partnered with modernized, yet 
classic typography, enhanced by a color 
palette that represents a mix of the city’s 
rich traditions and contemporary spirit.

CONSTRUCTION
The City of Delaware logo consists of the 
established date, logotype, and Ohio banner. 
The logo has been provided in two formats 
 – with and without established date. The 
logo with established date should be used 
in most cases. The version without the date 
may be used only in instances where space 
will not allow for the full logo, such as for 
sponsorships or advertising. 

LOGO WITH DEPARTMENT NAMEThe Ohio banner may, in special circumstances, be replaced with individual 
department names, such as Parks and 
Recreation or Public Works. The department 
name must be formatted using the approved 
typeface, color and style as shown on this 
page. The use and layout must be approved 
by the Community Affairs Coordinator prior 
to use. 

LOGO

LOGO WITHOUT DATE

established date

ohio banner

city of delaware logotype

Colors
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